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Arts education funding is ‘crucial’

By BEN FULTON

The Salt Lake Tribune

Like a general on tour
from command headquarters,
Michael Kaiser dispensed the
best strategies of his 25-year
arts-management career to
the beleaguered troops of
Utah’s nonprofit arts organi-
zations.

Kaiser spoke at Kingsbury
Hall on Thursday as part of a
69-city “Arts in Crisis” speak-
ing tour.

Never cut programming,
even during times of reces-
sion, he advised arts activists.
Make your performances, ex-
hibits and productions as ex-
citing and transformative to
your community as possible.
Plan five years ahead. And

always, always talk about
what your nonprofit offers,
not the money you need.

Even the children of the
impoverished Soweto town-
ship in South Africa were
able to raise money, eventu-
ally helping to build an inter-
nationally recognized dance
company. They did so, Kai-
ser said, by connecting with
their community in ways that
mattered. “One of our prob-
lems today is that we’ve dis-
enfranchised large numbers
of people from believing they
can contribute to the arts, or
that arts are not relevant to
them,” Kaiser said.

A bigger economic fear
than the current reces-
sion, Kaiser said, is the ev-
er-shrinking arts eduction
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President of the John F. Kenne-

dy Center for the Performing
Arts, Michael Kaise,r addresses
the current challenges facing
nonprofit performing arts or-
ganizations Thursday at Kings-
bury Hall.

funding in public schools,
which he believes is
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“absolutely crucial.”

“There is no systematic
arts education in our schools,
and if there is, it’s not con-
sistent,” he said. “Imagine if
your child came home and
said, ‘My fourth-grade teach-
er isn’t teaching math be-
cause she doesn’t like it."”

Kaiser cited a study show-
ing that children who receive
arts education maintain that
interest up to age 15. Inter-
est then tapers off during col-
lege and into the years spent
building careers and family
until about the age of 35. Any
interest in the arts that peo-
ple preserved through those
years typically resurfaces in
the late 30s, when they have
more discretionary time and
money. Arts education in

schools ensures that those
who appreciate the arts sur-
vive this period of hiberna-
tion to become the arts audi-
ence of the future.

Advocates should em-
phasize to business leaders
the role arts play in creative
problem-solving. Future job
growth rests on professions
that require creativity, not
manufacturing skills, Kaiser
said. Economic downturns
come and go, but a viable au-
dience for arts can only be
built over time.

“We need [arts education]
for our children, we need it
for our economy,” he said.

In the meantime, arts non-
profits must find new ways to
connect with their communi-
ty, Kaiser said. As an exam-
ple he pointed to the “Art-
Prize” event organized in
Grand Rapids, Mich., which
drew 1,500 visual artists to
the city during two weeks;
local businesses agreed to
donate walls for exhibition

space. Residents voted for
favorite works online. One
participating artist launched
100,000 paper airplanes from
city rooftops.

“Not surprisingly, donors
are lining up to fund anoth-
er ‘ArtPrize,”” Kaiser said.

Reaction to Kaiser’s pre-
sentation, hosted by Utah
Division of Arts and Muse-
ums director Margaret Hunt,
was positive. “He’s on track in
so many ways,” said Gretch-
en Dietrich, interim direc-
tor of the Utah Museum of
Fine Arts, who invited all her
board members to attend the
event, with a board meeting
to follow upstairs in Kings-
bury Hall.

Kathleen Gardner, devel-
opment director of the Utah
Humanities Council, said she
was struck by how Kaiser em-
phasized repeatedly the idea
that marketing must precede
fundraising.
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DFFICIAL DUTLET STORE

L2TW. 123005 1327 M. State Street

[801) 571-1798 (801] 607-5015

Salt Lake Taylorsville
745 M. Warm Springs Rd. 5400 5. Redwood Rd.
[801] 532-1231 (801] 613-4026

Freeport Center, Bldg: H12
[801] 728-1900

Riverdale
5294 5. Freeway Park Dr,
[801) 774-00%7

Basin

For more information, visit: wwwishowbasin.com
Performance line-up and schedule is subject to change. Rain or shine.
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STK #ABRV33791 NEWZO 0 Jayco
JAY FLIGHT 19BH

12995

WE ARE SLASHING PRICES
ON OUR TOP NAME RVS!

WAS $18,927
SAVE 55,932

STK #ABRV34172 NEW 2010 Keystone

- STK #ABRVE07972 NEW 21)10 Thor -
COLEMAN CT250

WAS $26,216
SAVE 56,225

*19,991

MOUNTAINEER 326RLT

WAS $52,669
SAVE $12,721

*39,948
@3 ARDELL BROWN RV

*Prices not inclusive of tax, title, license, prep, freight and dealer doc fees. **Based on Statistical Surveys 2009. Advertised inventory available at time of printing. May not be combined with any other offer and
not applicable to prior sales. Dealer not responsible for typographical errors. See dealer for details. Offers expire 07/31/10.
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SAVE 512,764
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FUZION 302
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STK #Aaavsss NEW 2010 Jao
OCTANE ZX 161SL

520,973*

WAS $26,367
SAVE 55,394
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WAS $36,523
SAVE 56,629

STK #ABRV33584 NEW 2010Ja co

DESIGNER 35RL5A

°52,947

13153 S. Minuteman Dr. DRAPER, UT [
ca 888.610.4881 onune ABRV.com

WAS 573,089
SAVE $20,142

WAS $98,728

STK #ABRv34850 NEW 2010 Keystone
COUGAR 244RLS

29,894

p Keystone RV
ampany

SAVE $25,733

STK #ABRV34298 NEW 2010 Damon
DAYBREAK CLASSIC 3211

72,995

Mon-Fri 9-7, Sat 9-6, Sun Closed
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